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Multi-institutional interdisciplinary research group is
surveying western agritourism operators as part of 3
year USDA gBasedlnhnovatior?Ana c e

|l ntegrated Look at Agrito

Agritourism Producesurveys conducted in both
Colorado and California completed June 2015

Al so usi ng d aagriouristrsarvay (@llr o |
US), spatial data collection, and some producer case
studies (2015 2016)



For this study, agritourism Is:

A Any Income
generating
activity
conducted on a
working farm
or ranch for the
enjoyment and
education of
Vvisitors




Agri touri sm activit

A On-farm Direct Sales(U-pick, farm stands, dairy, wine,
beer, farm products, etc.).

A Accommodations/Lodging(farm stays, guest ranch,
B&Bs, camping, cabins, etc.).

A Entertainment/Special Events(harvest festivals, corn
mazes, farm dinners, weddings, parties, etc.).

A Qutdoor Recreation (picnicking, swimming, hunting,
fishing, photography, horseback riding, snowmobiling,
biking, etc.)

A Educational Activities (farm or ranc
work experience, camps, classes,
tours, tastings, demonstrations,
egg gatheringgto).
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Survey of Likely Agritourism Operators

A Conducted online and through US mail:
February 2 May 19, 2015

A 150 Colorado Producer Survey respondents total

141 nonduplicated complete surveys
A 71.6% (101) said Yes, they did offer agritourism products/services
A 28.4% (40) said No, they did not offer agritourism products/services

A 243 California Producer Survey respondents total

231 nonduplicatedcomplete surveys from producers
A 81.3% (187) sai¥es, they did offer agritourism products/services
A 18.7% (44) saidNo, they did not offer agritourism products/services



Agritourism
In California

California Agritourism and Winery
Operations

Agricultural tourism is a commercial enterprise at a working
farm, ranch or agricultural plant conducted for the enjoyment
or education of visitors, and that generates supplemental
income for the owner.

Agritourism examples:
- farm stands or shops
= U-pick
- farm stays
- tours
- on-farm classes
- festivals
- pumpkin patches
- Christmas tree farms
- on-site weddings
- youth camps
- wine tasting
= hunting or fishing
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Small Farm Program Data collected and map produced May, 2015 by the UC Small Farm Program



Census vs. Surveyed California Agritourism (2012/15)

Agritourism
In California

Count of AgTrsm Farms/Ranches

Surveyed Agritourism Farms (2015)
Census Agritourism Farms (2012)
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Agritourismin Colorado

Census vs Surveyed Colorado Agritourism (2012/2015)
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Number farms, 2012 Census of Ag [ 121-30 (5
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¢ Agritourism sites, 2015 producer survey (674)




Agritourism Gross Revenu€2014
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Main Sources of Agritourism Revenue

California: Colorado:
Primary Activity - California Primary Activity - Colorado
e
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Days Agritourism Operations Oper

Number of days open in 2014
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